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inventory Is in-app Ad Spend

across mobile and CTV o
33%

Growth in video ad
spend by demand
partners (DSPs, ATDs
and Agencies) on
Chocolate Marketplace
in Q3, 2019 vs 2, 2019.

G 71%

of video impressions served
under 250 ms exceeding the
industry benchmark for
video ad latency

32%

Increase in app ad
spend in 319 vs 0219

Video Ad
mpressions

46°%

Growth in video ad
impressions by demand
partners (DSPs, ATDs
and Agencies) on
Chocolate Marketplace
in Q3, 2019 vs 02, 2019.
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