
58+
milion smartphone owners are 
likely to upgrade their phone in 
the second half of 2014*   

milion smartphone owners are likely 
to switch ISPs in the next six months*

Each figure represents a million users
Each icon represents a million users

12.8

of consumers recall 
seeing an ad on 

their smartphones*

of consumers 
watch TV  or 

Video on their 
smartphones*

of the 18-34 age group 
population owns a 

smartphone+

Monthly Time Spent Watching 
Video on Smartphones+

Smartphones are Pushing the Boundaries of Telecom Marketing

34%
45%

more than 85%

Total US

Hispanic

African American

2:30

2:20

1:41

* comScore MobiLens, June’14 (3 months avg.) +  Nielsen Q2, 2014, Cross Platform Report



CAMPAIGN OBJECTIVES
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