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Overview of Vdopia and Auto

Source Comscore MobiLens, 3 Month Avg. Aug ‘13

Growth in Video Ad 

impressions for the 

Auto category on the 

Vdopia network in  

the past year.

160%

251%

Growth in Video 

Ad spend by Auto 

advertisers on the 

Vdopia network in  

the past year.

VDOPIA NETWORK 
GROWTH

Vdopia Network Q3, 2013

  54%
Of mobile 

auto users are 
between the 
ages of 18-34

  59%      
Of mobile auto users 
can recall seeing ads 
on their smartphone

Of mobile auto users 
belong to households 
with income $100K+

31%
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AD UNITS

(Share of Ad Impressions)

ADVERTISER TYPE

ɔǍྑ
Q3 2012

38%

ɄǍి27%

73%

ɌǍ
Q3 2013

61%

ȓǍͯ19%

81%

VIDEO OTHER

BRANDS/MANUFACTURER DEALER ASSOCIATIONS

+251%

ENGAGEMENT

INTERACTIVE

WATCH VIDEO

WEBSITE/PAGE

EVENT/OFFER PAGE

CAMPAIGN OBJECTIVES

TYPE OF VEHICLE ADVERTISED

17%

47%

13%

23%

23%
BRAND 
AWARENESS

13%

41%
GEO TARGETING

44%
DEMOGRAPHIC TARGETING

35%
BEHAVIORAL TARGETING

AUDIENCE TARGETED
COMPACT 35%

SUV 26%

SEDAN 16%

LUXURY 8%

HYBRID 6%

TRUCK 6%

MINIVAN 2%

SPORTS 0%

SPECIAL DEALS/
OFFERS

CAMPAIGN 
TARGETING

CAR LAUNCH

50%
EVENT 
PROMOTION

13%

SHARE OF IMPRESSIONS AD SPEND

SPORTS FANS

BUSINESS & FINANCE

TRAVELERS

NEWS READERS LIFESTYLE ENTREPRENEURS

LUXURY LOVERS

24% 18% 12%

12%

6%6%
24%

Auto Campaigns on Vdopia US Network in Q3, 2013

*% Share of Campaigns. Primary CTA, some campaigns have multiple CTA points.

*% Share of Ad Spend.

*% Share of Campaigns.

*% Share of Impressions.


